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BRANDING

2003 ~ 2025 +
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FASHIONABLE WORKING LIFESTYLE, MARCBRICK
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COUTURE

#Modern Sophistication
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SMART

#Inspirational Style
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YOUTH

#Modern Street Casual
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COMMON

#Redesigned Essential
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STORE
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26 AUTUMN COLLECTION

WORCATION LIFE - 01/ 04
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26 AUTUMN COLLECTION
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26 AUTUMN COLLECTION
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o1 = Since launching in September 2000, successfully Ia'ching and renewing brands in step with the times,
including MARCB ND BRIDGE and Aquascutum, and growing into a leading Korean fashion company ’
|
02 Sharing the value of K-Fashion with customers worldwide for 25 years while expanding global partnerships and business i
networks
#,
-
03 Building on this foundation, advancing into a lifestyle business company that lives alongside customers and delivers innovative brand experiences
TBH GLOBAL ! GLOBAL FASHION LEADER
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BRANDING

2003 ~ 2025 +

01

2003 ~

Business Casual

Pioneer of business casual in Korea,
positioning a new fashion category for office

workers

02

~ 2010

Intellectual Persona

Established an intellectual brand persona

through humanities-driven marketing

03
Interactive

Executed two-way marketing strategies through

participatory, empathy-driven campaigns

04

2025 +

Worcation Life

Leap into a WORCATION LIFESTYLE BRAND

WORCATION LIFESTYLE BRAND
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FASHIONABLE WORKING LIFESTYLE, MARCBRICK

WORCATION LIFE, the ideal life every working person dreams of.

MARCBRICK aspires to be a lifestyle brand for fashionable workers who enjoy work and life in their own way.

| Three Core Categories that Express the Lifestyle

Career & Profession

Travel & Leisure Life Balance & Health
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COUTURE

#Modern Sophistication

01

A collection focused on the essence of clothing, capturing
structured silhouettes and new textures with modern

sophistication
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SMART

#Inspirational Style

02

A style that is neat yet creative,
blurring the line between business and casual,
a refined collection that inspires in everyday life
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YOUTH

#Modern Street Casual

(0K]

A street casual line with a young, energetic sensibility,
combining trendy silhouettes and practical design
to propose a style for a free way of working and living
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F.OW

#Future Of Workwear

04

An innovative workwear line for the future work environment,
harmonizing function and style to support
optimal performance across diverse work settings
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COMMON

#Redesigned Essential

05

A line that reinterprets the essentials anyone can enjoy
with ease, a wearable style that combines

comfort and sophistication
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Brand Experience across Style, Content and Space

Integrated marketing that brings the brand concept and products to life in multiple dimensions

With STAR Collaboration BTL SNS
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MARCBRICK with Global Stars ...« ...

Lee Jung-jae Gong Yoo Park Hae-jin Joo Won Jung Hae-in
2003 ~ 2007 2009 ~ 2015 2015 ~ 2018 2016 ~ 2017 2019 ~ Present

Lee Min-jung Park Shin-hye Seolhyun Kim Go-eun Won Ji-an
2009 ~ 2012 2015 2016 ~ 2019 2020 ~ 2022 2024 ~ Present
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Brand Collaborations to Create Unique Content

S

Smiley Originals 7 DRIVE IN 33apartment Artists

Bringing a smile to every moment of daily life, The change good rest brings to daily life, A new definition of working people Items with enhanced content and storytelling,
discovering one's own value in small joys and the inspiration found within it and lifestyle storytelling via ongoing collaborations with distinctive artists
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Expanding Touchpoints, from Offline to Digital

S0 O[HIE
757 (Car, the garden)

POP-UP Co-working space Community Culture

Pop-up stores run alongside collaborations to strengthen Space pop-ups and participatory promotions for tenants Monthly themed promotions across various fields Concerts through a cultural collaboration with musician Car, the garden
brand experience and attract new consumers of FAST FIVE, Korea's largest co-working office with the social club app 'Social Salon'
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SNS Marketing for Brand Awareness and Viral Reach

Seasonal key products sponsored to influencers, building a brand image archive with a new mood and spreading virally across SNS platforms
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STORE

130+ offline stores (department stores, outlets, etc.) - Own online mall and presence on 16 major online platforms

Hyundai Pangyo Shinsegae Centum Starfield Hanam

130+ offline stores (department stores, outlets, etc.) Own online mall and presence on 16 major online platforms
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STORE

130+ offline stores (department stores, outlets, etc.) - Own online mall and presence on 16 major online platforms

Seoul Flagship Store I'PARK Mall Yongsan Lotte Outlets Dongbusan

130+ offline stores (department stores, outlets, etc.) Own online mall and presence on 16 major online platforms
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26 AUTUMN COLLECTION

WORCATION LIFE - 01/ 04




MARCBRICK  grand Introduction - 25 SUMMER COLLECTION 2026 19/ 22

26 AUTUMN COLLECTION
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26 AUTUMN COLLECTION

WORCATION LIFE - 03 /04
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WORCATION LIFE - 04 / 04
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Partnership Inquiries

PARTNERSHIP

Wholesale - Retail Distribution - Licensing - Global Distribution

MARC BRICK - KIM MIN CHUL, Managing Director / Head of Brand Unit minrotc@tbhglobal.co.kr

TBH GLOBAL - Shinhan Bldg., 168 Jungdae-ro, Songpa-gu, Seoul, Korea
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